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Music Copyright, Musical Media and Global Marketing
Yuichi KISHIMOTO
Takuo MORIKAWA
Recently, it has come to be difficult to distinguish "broadcasting" from "transmission" by the
technological development as the Internet and the satellite broadcasting.
It is one of the examples that the Stardigio, which supplies a broadcasting music service of
100 channel radio over the communication satellite to the specified contracting persons, had
been sued by 17 record companies in Japan which insisted not to "transmit" their records.
These record companies recognized that the Stardigio is not  a broadcasting as defined in the
Japanese Copyright Law and that the music transmission service by the Stardigio had infringed
the master usage right of these record companies.
Japanese record industry has been suffering the damage by the sudden decrease of amount of
CD manufacturing for these 4 years. The maximum amount of annual manufacturing of music
goods was 607.5 billion Yen in 1998, then it had dropped to 443.1 billion Yen in 2002. 
The main reason of this tendency , as RIAJ reported, is derived from the numerous amount of
the  music copy to CD-R/RW. The other reason is the music file exchange service as Napster,
Gnutella and File Rogue. 
RIAJ stated that  236 million CD-R/RW was used for music copy in 2002, and that 75 million
music files have been exchanged freely in a few years. In order to avoid the damage of CD copy,
some of the companies have released "CCCD (Copy Controlled CD)", and prosecuted the
offenders of illegal file exchangers, but it would be so difficult to solve these problems
fundamentally.
Also, the system of record distribution has been altered for these 30-40 years. Originally,
every record company had the distribution system of its own, but it has been combined into two
distributors nowadays. Moreover the new way of distribution of Music over the Internet is
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getting more popular in Japan, too. The Time has changed in the field of Japanese record
business, from the package to non-package distribution of music.
In order to grasp the record music business, it is inevitable to understand the music
copyright and its management system. The new Management Law of Copyright Business of
Japan enforced in 2001 defined that every corporation may manage the copyright in every way
of usage of copyright, such as performing rights and recording rights of music by the
registration to the Agency for Cultural Affairs in Japan. It is a revolution of music copyright
management that had been occupied to JASRAC throughout 62 years.
At the same time, it is also important to understand the sampling clearance of master
recordings that becomes a common way for recordings in Hip-Hop category. And the Public
Domain, so called PD, means the situation that the lapses the rights and the rule of PD is
different in every nation by the copyright law. Such as Mickey Mouse's case, the copyright is
guaranteed for 95 years in U.S.A, but in Japan, it is only for 50 years after the publishing. 
In order to protect the copyright, it is important that the holder of master recordings and
movies makes an alliance for the fair use of the contents. For the development of the music
industry, the new technology as DVD-Audio for the substitute of Music CD is necessary in near
future.
Now is the time for Techno-Legal. The parallel development of technology and legal affairs
shall be the most important solution of the present problems.
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